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Capture and convert potential customers on
mobile devices!

WHAT IA MOBILH-RIENDLWEBSITE?

A mobilefriendly website is one thatorrecty displays when accessed on a
mobile device. It allows you to navigate, read, view images alebsj fill out
forms, and mak@urchasesvith a smoothexperience.

A mobilefriendly website possesses these features:

1 Texts are NOT too small to read

T bl @AILrGAZ2Y YR tAyla IINB 2aBboOotbatsfie il
1 Images and videos are scalable; videos are playable

1 Mobile viewportis =t

A MobileFriendly Websités builton a Responsive Web Design Framework
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WHAT IS RESPONSIVEBNDESIGN

A Responsive Web Design adapts to multiple screen sizes using
the same URL, the same page, the same content, andatimee
code. Whether viewed on a desktop computer, laptop, tablet,

or smartphone, all the elements on the site remain optimal for
viewing.

A responsive web design has the following key features:

1920 x 1080

768 x 1024

Flexible Grid Flexible Image CSS Media Queries &
ScreenResolution



MOBILERIENDMYEB DESIGN

Capture and convert potential customers on
mobile devices!

WHY3HOULDYOUHAVEA MOBILE-RIENDLWEBSITE?

A Mobile-friendly Website is SEO Friendly

Google is a big fan of mobile responsive websites. Below is a quote directly from the official Google blog:

"Responsive web design is a technique to build web pages that alter how they look using CSS3 media
gueries. That is, there is one HTML code for the page regardless of the device accessing it, but its
presentation changes using CSS media queries to spdtifin CSS rules apply for the browser

displaying the page. You can learn more about responsive web design from this blog post by Google's
webmasters and in our recommendations.

Using responsive web design has multiple advantages, including:

It keeps youdesktop and mobile content on a single URL, which is easier for your users to interact with,
AKFNBX yR tftAy] G2 FYyR F2NI D223fS4ya |f3I2NAGKYE

GD223tS OFlYy RAA02QOSNI @2dzNJ Oény i Sy
need to crawl a page with the different Googlebot user agents to
retrieve and index all theeontent.”
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Google Ranks Mobile-friendly Websites Higher on Mobile

Seeing the increase in users accessing their search engine via mobile devices,
D223ftS | RRFRAISyYRI®OA@IkdEIE se&dh results to provide a
better user experience.

D223t S | RRMA SWR® thdbief I 0
search realts

May 12, 2016 Mobile-friendly Ranking Boost

November 2014
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Internet Usage on a Mobile Device is Continuously Increasing

m Mobile

m Desktop

comScore
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Local Search on Mobile is High

4 in 5 consumers conduct local searches on search engines

Q

Eightyeight percentuse smartphones  rifty-four percentof consumers
search for business hours

Fifty-three percentof consumers Fifty percentof consumers search for .
search fordirections to a local store local store address

Google

When mobile users land on a website that is not mobile responsive, they tend to
leave and opportunitiesfor you go awaylt simply makes sense to upgrade your
siteinto a mobile responsive one.
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Local Search on Mobile Leads to Conversions

50% of consumers who searched on  78% of searches made on a mobile

smartphone visit a store within a day phone endedn a purchase
- Google comScore, Neustar, Localeze and 15 Mile!

Purchases on mobile phones and tablets are set to double by 20

-Forrester

Your website is your storefront online and depending on your busimesiel! ¢ it
may be your only storefront.

Yourwebsite serves as the central hub for your online marketing where traffic is
ultimately directed to convert into customers.

All of your online marketing efforts, such as SEO, PPC, and Social Media Marketing
will rely on a weldesigned mobildriendly welsite where your landing pages and
blogs are built to convert traffic to leads alehdsto customers.
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WHATYOUR COMPETITORS ARENG

Sixty-one percentof
companies have created a
mobile site or optimized
their existing site for
mobile.
- Chief Marketer,
Mobile Marketing
Survey

Nearly two-thirds of

B2B marketers said the
plan to invest in
responsive design

Emarketer
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B2B

The share of budget for mobile marketing is expected to increase

B2C

1 Up tofourteen percentfor B2B companies
1 Up totwenty percentfor B2C companies

The CMO Survey
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THE FUTHE

Mobile Web Traffic

Global share of mobile web traffic has been skyrocketing

Exabytes per Month [ EEZae el 20k ok
20

15

10
o | mewem NN

2013 2014 2015 2016 2017 2018

Exabytes per Month 65% CAGR0132018
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2013 2014 2015 2016 2017 2018 Europe

Cisco VNI Mobile

The mobile share of web traffic worldwide has been growing tremendously.
Your websites must benobile-friendly, or you will lose visitors.
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Mobile Commerce

24.40% Mobile commerce will account for
24.4%0f overalle-commercerevenues
by the end of 2017

- ABI Research
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Mobile is projected to account for 25% of all U.S. online sales by 2017, and mobile
devices will account for 30% of global retad@mmerce spending by 2018.

Payfirma

10
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WHY CHOOSE US?

Choosing us as your web design provider eliminates the need for you to build and
develop the technical knosow andacquire thetools required tocreatea

mobile responsive website. It also removes the need for you to hire and train a
team which can be vgrexpensive and timeonsuming.

Our web designers and developers have extensive web design experience and are
at the forefront of emerging technologiemols, and applications in mobile
responsive web design.

To get a feel of our competency, vislarketingHelper.net



http://marketinghelper.net/
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IN-DEPTH CONSULTATION

We believe that understanding our customeng'eds and objectives are crucial to
providing superioservicesand so we take the time to know your business, brand,
products/services, target market, customers, and your competitors. We factor all of
these into our web design strategy and recommend the right package for you.

We follow a cycle beginning witnin-depth consultation before we strategize and

build the best mobile responsive website for you. We then measure and analyze results
and listen to your feedback and apply continuous improvements to your web design as
needed.

In-depth
Consultation

Continuous

Improvement Needs Assessme

Measurement,
Feedback, and St;?;i%)i/nand
Analysis g

Quality Control Implementation
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